
This factsheet is consistent with the results produced in the previous RTSAs. 
It therefore shows tourism’s indirect impacts on Sydney resulting from tourism 
consumption throughout NSW. 

For example, impacts from:

 n A visitor to a Sydney hotel buying a beer brewed in Sydney. 

 n A visitor to a hotel elsewhere in NSW buying a beer brewed in Sydney.

These summary results show the 
contribution of tourism occuring within 
the state to the regional economy.

The main measures are:

Gross Value Added (GVA) - the labour 
income and capital revenue received 
from tourism and the net taxes 
government receives from production. 

Gross Regional Product (GRP) - GVA 
plus net taxes the government receives 
from goods and services consumed.

Employment – total full-time and part-
time workers in the industry.

Tourism’s direct contribution to these 
measures is generated by transactions 
between the visitor and producer for a 
good or service involving a direct physical 
or economic relationship. For instance, 
a visitor staying in a hotel, generates 
economic activity and employment within 
the hotel.

Tourism’s indirect contribution is the 
flow-on effect created by the requirement 
for inputs from those industries supplying 
goods and services to visitors. In the 
case of the hotel, this might include fresh 
produce from local farms and electricity 
used.

The total contribution of tourism is the 
sum of direct and indirect contributions.

Results are reported in both absolute 
figures (e.g. tourism directly employs 
80,722 persons in the Sydney), as well as 
in shares (e.g. tourism directly employs 
3.2% of the Sydney workforce). 

Absolute figures are valuable in 
determining a region’s importance to a 
state or territory’s tourism sector. Shares 
demonstrate the economic importance of 
tourism to a specific region.

SYDNEY
NEW SOUTH WALES
SUMMARY OF RESULTS 2016–17

Total tourism consumption 20,957  6.0%

Direct 10,392  6.4%
Indirect 8,820  5.5%
Total tourism GRP 19,212  6.0%

Tourism’s direct share of GRP (%) 2.5%

Direct 9,628  6.5%
Indirect 7,707  5.8%
Total tourism GVA 17,335  6.2%
Tourism’s direct share of regional 
GVA (%) 2.5%

Direct 80,722  2.6%
Indirect 46,741  5.5%
Total tourism employment 127,463  3.6%
Tourism’s direct share of regional 
employment (%) 3.2%

DIRECT

48,522

32,634

CHANGE ON 
2015–16

PART TIME

FULL TIME

           TOURISM CONSUMPTION ($m)

           TOURISM GRP ($m)

          TOURISM GVA ($m)

          TOURISM EMPLOYMENT  (persons)

DAY TRIPS
$2,322 m (11%)

INTRASTATE 
OVERNIGHT

$2,751 m (13%)

INTERSTATE 
OVERNIGHT

$4,203 m (20%)

INTERNATIONAL
$11,682 m (56%)

TOTAL
$20,957 m

SHARE OF REGIONAL CONSUMPTION

INDUSTRY SHARE OF DIRECT TOURISM 
GVA

Retail Trade, 
$1,018 m

Education and training, 
$1,160 m

Food Services, 
$1,461 m

Accommodation, $2,351 m

Transport, $2,421 m

TOURISM'S DIRECT CONTRIBUTION TO 
EMPLOYMENT

HOW DO I READ THIS TABLE?

▪ In 2016–17, direct tourism GRP in Sydney was worth
$10.4 billion ( 6.4% compared to 2015–16). This was 2.5% of 
the region's total GRP.

▪ Indirect tourism GRP was worth an extra $8.8 billion to 
the Sydney economy 

▪ So, in 2016–17, tourism (both direct and indirect) was worth
$19.2 billion to the Sydney economy.

What is tourism consumption?
▪ The total value of goods and services consumed by domestic

and international visitors in Australia

What is direct contribution?
▪ Money spent directly in the tourism industry – with no tourism 

industry this money wouldn’t be generated, or these people 
wouldn’t be employed.

What is indirect contribution?
▪ The flow-on effect of the tourism industry. In Sydney, every dollar 

spent in the tourism industry, created additional value elsewhere 
in the economy.

Why do we use GVA?
▪ GVA allows easier comparisons across industries. GVA is equal 

to GRP minus taxes.

GRP

GVA

GVA
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Tourism consumption is the total value of goods and 
services consumed by domestic and international 
visitors in a region. It includes imputed non-market 
transactions such as:

 n estimated rental value of accommodation in self- 
owned holiday homes;

 n cost to households of food and alcohol in hosting 
visiting friends and relatives; and 

 n non-market services provided by governments, 
such as entry to museums and galleries.

Direct tourism GVA in Sydney is $9.6 billion (see 
headline results). 

This can be attributed to 17 different tourism-related 
industries that make up tourism.

The industries shown are an aggregate of these 
industries to provide greater context to the data.  
The aggregations include:

Accommodation Accommodation
Ownership of Dwellings (holiday 
homes)

Food Services Cafes, restaurants and food 
services 
Clubs, pubs, Taverns and bars

Transport Air, water and other transport
Rail transport
Taxi transport
Other road transport 
Motor vehicle hiring

Education and 
Training

Education and training

Retail Trade Automotive fuel retailing
Other retail trade

Recreational 
Activities

Cultural services
Casinos and other gambling 
services
Other sports and recreation 
services

Transport was number one, accounting for  
$2.4 billion.

For more detail around the value of specific industries, 
please see the complementary excel data tables.

Direct tourism employment in Sydney from tourism is 
80,722 jobs (see headline results).

This comprises both part-time and full-time jobs.

Note: there may be slight discrepancies between the 
sum of full-time and part-time employment and total 
employment due to rounding.
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