
 

TWITTER FACTS 

Twitter is an online social networking platform that enables users to send and receive short text 

messages called ‘tweets’ of no more than 140 characters. Recently, Twitter has introduced the 

ability to attach pictures and short looping videos (6 seconds or less), making it more attractive to 

users and advertisers. 

Profiles are usually public and users ‘follow’ other users to keep up-to-date on the thoughts, news 

and information they tweet. Unlike Facebook where you have to send or receive a friendship 

request to connect, if you have a public Twitter profile, anyone can follow you. 

So you may ask how can I get people to follow me? By using a hash tag (#) before a topic, people 

interested in that topic can search for and find your tweets. The words you use after the hash tag 

are searchable because Twitter tracks them. For example, if you are running a food and wine 

festival in Echuca, you might include in your tweet #goulburnvalleyfoodandwine or 

#echucafoodandwine. 

The Statistics 

 646 million monthly active users worldwide 

 135,000 new users signing up each day 

 2.5 million active Australian users 

 58 million tweets per day on average 

 78% of Twitter users access it from mobile devices 

 The fastest growing demographic on Twitter is the 55-64 year age bracket 

 By December 2013, Twitter had replaced Facebook as the primary social networking site for 

teenagers globally 

 Twitter supports more than 35 languages 

Key Benefits 

1. Twitter is one of the quickest ways to get a message out to people who may be interested 

in your event and like Facebook, is easy to use and free. 

2. As Twitter is the most 'public' of the social networks (you do not have to send or receive 

friend requests to connect), Twitter makes it easy to generate 'word of mouth'. Therefore, adding 

Twitter to your event has the potential to capture a whole new audience. 

3. Hash tags have the ability to go viral. Therefore, using an event hash tag to generate 

conversation surrounding your event can generate great interest and reach audiences who are 

interested in your type of event but may have no awareness about it. 

4. Like Facebook, Twitter users can share tweets with their followers by 're-tweeting' 

messages of interest. If they have 200 followers, this means another 200 people may potentially 

see the original tweet. 


