
 

 

EVENT MARKETING  

Event Marketing and communication is a specialised area, as it seeks to build momentum and 

excitement for an event deliberately over a specific period of time. 

While this type of approach is unique to event marketing, the simple truth of understanding the 

target market; what channels they interact with, what content is of interest and what adds value to 

their lives; is not. Successful event marketing relies heavily on understanding the communities of 

interest and adding value to them pre, during and post event. 

Social media and other low cost digital channels opens doors to creating such ongoing 

engagement over the long term – as long as the events respect some basic rules: 

 Have a plan – so communication is timely and relevant 

 Understand the role of communication at each phase and make it accountable 

 Build a strong network of advocates by giving great content 

 Engage regularly and purposefully 

 Respond to negative feedback in a positive way 

 Listen to feedback and use it to improve all facets of event delivery and marketing. 

 Treat your community with respect – just as you would your family. 

Using low cost, high engagement channels in this way will not only promote the event effectively 

but add value in terms of ongoing product development and building an ever-growing reputation for 

event excellence both within the region but more importantly way beyond traditional geographic 

borders. 

  



 

SOCIAL MEDIA 

The term „social media‟ has swept the world over the last decade and for good reason. According 

to a 2013 eMarketer report entitled Worldwide Social Network Users: 2013 Forecast and 

Comparative Estimates, “nearly one in four people worldwide will use social networks in 2013” and 

the number of social network users around the world will rise from 1.47 billion in 2012 to 2.55 

billion by 2017. The fact is social media is becoming the way of the world.  

There are many definitions for this term, but what is it and what does it offer in terms of marketing 

communications for leisure events trying to make their mark in regional areas? 

 It brings people together at any time 

 It enables community and event evangelism 

 It‟s now the norm – not the exception 

Brings people together at any time 

In simple terms, social media refers to web-based spaces that bring people together to express 

views, share thoughts and create; whether that‟s in text, images or videos. Think of them like a 

diary, pin board, graffiti wall, movie and newsletter all rolled into one.   

Social media helps fulfil a humans‟ intrinsic need for belonging, by being part of a group; self-

esteem, by posting things and having people „like‟ them or comment and even in some cases self-

actualisation, where people participate in things that give them meaning and joy in life.  Platforms 

like Twitter, Facebook and YouTube have enabled the creation of „online communities‟, where 

people can interact with each other, sharing and discovering ideas and information. 

Enables Community & Event Evangelism 

Many of these platforms were initially developed as a means of facilitating social connections 

between friends. However, more recently, organisations and community groups have discovered 

the power of social media in migrating their communities on-line to become visible to more people, 

tell their stories and spread their word. Facebook was the pioneer of social media and has become 

the „must have‟ social media tool for businesses in growing consumer and community connection 

with their event. 

It’s now the norm – not the exception 

Social media is no longer just for teenagers as some people still think. Statistics show that older 

demographics are embracing social media as a way of staying in touch and researching social 

opportunities. So if your event appeals to multiple age groups, it is vital to have a solid social media 

strategy in place. 

  



 

So what is it about social media that makes it an essential part of the way 

organisations and community groups‟ communicate? 

1. COST EFFECTIVE & EFFICIENT 

Traditional forms of media advertising (television, radio, print) are expensive and often out of reach 

for many community and not-for-profit groups. In contrast, social media sites mostly offer a free 

media platform and content/messages can be developed and added to over time. As new 

information emerges, for example a performer or new exhibitor is secured for an event; this can be 

communicated almost immediately. There is no need to wait for the next piece of printed material 

to share the news. 

2. FAST AUDIENCE REACH THROUGH COMMUNITIES OF INTEREST 

While its popular for brands to talk about „creating their own communities‟; the fact is that real, 

authentic communities already exist in social media. The trick is to find them and provide content 

that adds value to their community. When your event adds valuable content –it gets shared. And 

when it gets shared within a community your event grows its profile, interest and likely patronage. 

The „sharing‟ capability of Facebook, Twitter, Instagram and even Linked In enables organisations 

and groups to reach a much larger audience than would normally be possible. 

The huge growth in mobile devices, such as Smartphones and iPads, and the development of 

social media applications designed to operate in the mobile environment has meant that social 

media has become the preferred way of staying in touch. People can stay connected 24/7, no 

matter where they are or what they are doing. 

3. ENABLES RELATIONSHIP BUILDING 

Due to the nature of social media („posts‟, „tweets‟ or „blogs‟ that are short and to the point), 

organisations and community groups have an opportunity to engage in an ongoing dialogue with 

their audience.  

Once someone „likes‟ your page or starts following you, some of the things you post will appear in 

their newsfeed. Hopefully through comments and likes, you will begin to see what content, images 

and information resonate with your audience, enabling you to fine tune as you go, meeting their 

needs and attracting new followers. 

4. PROVIDES A TRUSTED NETWORK 

A Nielsen Study conducted in 2009 found that 90% of people trusted recommendations from 

friends compared to only 41% who trusted online ads. 

People tend to trust their network of peers much more that advertisements, seeking 

recommendations on everything from places to stay and events to attend through to products to 

purchase and medical practitioners to visit.  

A post, tweet or blog shared by a friend or someone you are following, particularly pertaining to an 

event, is likely to spark greater interest than an external advertisement.  Now when people commit 

to attending events or buy tickets to events they can automatically show their friends they are 

attending with a Facebook feed.  


