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Tourism-related businesses are a substantial part of the
national economy, accounting for more than one-in-eight of
Australia’s 2.3 million businesses. At June 2018, Australia had
302,520 tourism-related businesses – 4.6% more than at
June 2017 and 11.7% more than at June 2013.
With Australia’s tourism industry recording strong GDP growth
of 31% between 2012–13 and 2017–18, economic activity has
increased in the sector. This has been evidenced by business
population increases, structural transformation and the
emergence of unregulated players in the market. The sharing
economy, in particular, has had a significant and growing effect
on business counts – in both directions (Table 1).

TABLE 1: CHANGE IN BUSINESS NUMBERS BY
INDUSTRY, JUNE 2018 ON JUNE 2013
Share of total
businesses

Small
(0 to 19
persons)

(%)

Medium
Large
(20 to 199) (200 or more
persons)
(No.)

TAXI TRANSPORT
This industry reported the largest increase (122%) in business
population for the small non-employing business category
between 2012–13 and 2017–18. Legislation introduced by
individual states and territories from 2015, requiring ride share
drivers (e.g. Uber) to register as a business, has resulted in
strong population growth within this industry.

ACCOMMODATION
The accommodation sector, however, felt the effect at the other
end of the spectrum. Despite increased tourism activity, this
industry has seen a reduction in business counts over the last
five years, likely due to the less regulated sharing economy.
With platforms such as Airbnb potentially affecting the viability
of traditional accommodation businesses, it is possible that the
sharing economy is responsible, in some part, for the decrease
in business counts.
Further, platforms such as Airbnb allow individuals to provide
accommodation services without registering as a business,
which means these additional services are not included in
national business counts.

TAKEAWAY FOOD AND
RESTAURANTS

Accommodation

4.2

-356

-50

-12

The increase in the Takeaway food and restaurants industry is
due to a variety of factors including:

Takeaway food
and restaurants*

26.9

12,179

827

48

nn An increasing Australian population – up 8% over the
period 2013 to 2018.

Taxi transport

11.6

18,683

3

3

Air and water
transport

1.6

-16

-7

-2

nn The growing popularity of restaurant and takeaway meals
among Australian residents. Between 2012–13 and
2017–18, Australian consumer spend attributed to these
activities increased by 27%.

Motor vehicle
hiring

0.6

322

-2

1

Travel agency
and tour operator
services

2.4

2,306

21

-3

Arts and
recreation

9.4

2,211

43

44

TRAVEL AGENCY AND TOUR
OPERATOR SERVICES

43.2

-3,836

-733

4

Rail transport

0.1

2

-3

0

Total tourism
businesses

100

31,495

99

83

An increase in this industry is most likely due to the sustained
and significant growth in inbound and outbound travel. This
particular sector has a more direct association with tourism
than most other tourism-related industries. Therefore, its
performance most closely reflects the growth in the industry
over the past decade.

Retail trade

* Includes clubs, pubs and bars

nn Their growing popularity among tourists. Between 2012–13
and 2017–18, tourist consumption of restaurant and
takeaway meals grew 44%, well ahead of the 35% growth
in tourist consumption overall.
nn The increased use of online food delivery services by
Australian residents and tourists.
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BUSINESS SIZE
Tourism-related business are predominantly small operations.
At June 2018, 47% of tourism businesses had no employees
at all, while 31% had fewer than five employees. Only 5% of
tourism businesses had 20 employees or more.
However, there has been a continuing shift away from smaller
tourism-related businesses towards larger businesses, which
partly reflects expansion and consolidation among smaller
operators.
Smaller businesses tend to drive growth in the industry –
those with less than five employees have accounted for the
majority (99%) of the growth since 2013. Among employing
businesses, the rate of growth has been fastest among larger
businesses. Those with over 200 workers were up 16%
between June 2013 and June 2018.

FIGURE 1: TOURISM BUSINESSES BY TURNOVER,
JUNE 2013 TO JUNE 2018
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TURNOVER AND EMPLOYMENT
The ABS’ Australian Industry data for 2017–18 shows that:

$2M TO LESS
THAN $5M

7%

nn 11% of tourism businesses had revenue of greater than
$2 million per year
nn 47% of tourism businesses had revenue of less than
$200,000 per year

$5M OR
MORE

4%

Between 2012–13 and 2017–18, average annual turnover per
business (AATB) increased as follows:
nn Up 10% from $308 million to $338 million for businesses
with 200 or more employees
nn Up 10% from $11 million to $12 million for businesses with
20 to 199 employees
nn Up 0.9% from $0.678 million to $0.684 million for
businesses with 0 to 19 employees.

TOURISM-RELATED BUSINESSES ACCOUNTED FOR AROUND 13% OF
AUSTRALIA’S 2.3 MILLION BUSINESSES
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FIGURE 2: TOURISM BUSINESSES, JUNE 2013 TO JUNE 2018

<20 EMPLOYEES

No. of
businesses

Change on
2013

20+ EMPLOYEES

NON
EMPLOYING

MICRO
(1 to 4)

SMALL
(5-19)

MEDIUM
(20-199)

LARGE
(200+)

142,603

94,118

51,450

13,562

787

159,917

302,520

24,690

7,330

-438

97

108

7,097

31,787

 20.9%  8.4%

0.8%

 0.7%  15.9%  4.6%  11.7%

% of tourism
businesses

95%

5%

% of
workforce

38%

62%

% of
turnover

29%

71%

Average
business
size

4 employees

110 employees

$0.7 million

$30 million

Average
annual
turnover per
business
(AATB)

ALL
ALL
EMPLOYING BUSINESSES
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LOCATIONS

REGIONAL BUSINESSES,
ON AVERAGE, RECEIVE MORE
INCOME FROM TOURISM THAN
THOSE LOCATED IN CAPITAL CITIES
OR THE GOLD COAST

New South Wales, Victoria and Queensland were home to 81%
of tourism-related businesses at June 2018. This is consistent
with State Tourism Satellite Account data showing these three
states accounted for 76% of tourism Gross Domestic Product
(GDP), and 75% of national visitor consumption in 2017–18.
These three jurisdictions also drove growth in tourism-related
businesses between 2013 and 2018. Across jurisdictions,
growth levels were mixed, varying from a 0.5% increase
in business numbers for the Northern Territory to a 15.1%
increase for Victoria and a 14.5% increase for the Australian
Capital Territory.

nn Only 31% of tourism-related businesses were located
in regional areas, however, they accounted for 45 cents
of every visitor dollar spent in Australia in 2017–18.

FIGURE 3: GROWTH IN TOURISM BUSINESSES BY STATE AND TERRITORY, JUNE 2013 TO JUNE 2018

2K

0.5%

57K  9.8%

29K  11.6%

18K

3.3%

104K  12.6%
4K  14.5%

83K  15.1%
6K  1.9%
REGIONAL

CAPITAL CITIES

