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Domestic and international visitors stay in a
range of accommodation while travelling in
Australia. This snapshot presents information
on the caravan or camping (CC) sector and
a profile of domestic (Australian residents)
and international visitors who stayed in CC
accommodation in 2011.
Latest statistics on the characteristics of CC
visitors show that, as at the June quarter
2010, there were 1,638 caravan parks (with
40 or more powered sites) in Australia,
employing around 10,600 persons. These
parks hosted around 225,100 sites, with an
occupancy rate of 53%, and takings of around
$50 million. Over the five year period 2005
to 2010, the number of CC establishments
and sites decreased slightly, while persons
employed increased 5%.
The ABS recently undertook a motor vehicle
census (MVC) of vehicles that were registered
at 31 January 2011 with a motor vehicle
registration authority. Relevant to the CC
industry, the MVC provides information on
campervans, which showed that in the 5
years between the 2006 and 2011 MVC, the
campervan vehicle ﬂeet increased by 23%
to around 50,650 vehicles. This growth was
significantly higher than the national average
of 14.5% for all motor vehicles.

Deﬁnitions
CC visitors in Australia are defined as visitors
who use CC accommodation facilities at either
commercial sites (caravan parks, camping
grounds or cabins), or non-commercial sites
(self-drive van; motor home or campervan;
or camping by the side of the road, private
property, crown land or a national park).
Visitors do not necessarily spend all of their
nights in CC accommodation on their trip.
‘Other visitors’ are defined as domestic or
international visitors who do not stay in CC
accommodation while travelling in Australia

What are the recent trends?
Total nights in Australia (international and
domestic) in CC grounds were 45.3 million
nights in 2011 (Table 1). This represents
around 10% of all visitor nights in Australia.
Total visitor nights using this form of
accommodation are lower compared to their
decade high of 48.6 million in 2003. Most
nights in CC accommodation in Australia were
domestic visitors, with around 41 million nights
in 2011, or around 91% of the CC nights.
CC visitors also stayed another 22.5 million
nights in other forms of accommodation on
their trip, giving a total of 68 million nights

in 2011. While 87% of domestic visitors who
were either caravanning or camping stayed
a small proportion of their nights in hotels,
motels or motor inns (4%) and a further 6%
of nights with friends or relatives, only 21%
of international CC nights used these forms
of accommodation. These visitors were more
likely to stay in rented houses, apartments,
units or ﬂats (26%) or in backpacker hostels
(22%).
In 2011, domestic CC visitor nights were
largely unchanged on 2010 estimates, but
international nights rose 1.8% (Table 1). A
sharp 10% fall in international visitors using

Table 1: CC visitors, nights and expenditure, 2000, 2010 and 2011

2000

2010

2011

%

Million

CAAGR(a)
2011 on
2000
%

(million)
(million)
no.
(million)
no.
$ billion

8.5
41.4
5
48.0
6
4.1

8.2
41.0
5
47.4
6
5.6

8.5
41.0
5
47.3
6
5.4

3.3
0.0
-3.2
-0.2
-3.4
-2.9

0.3
0.0
-0.2
-0.1
-0.2
-0.2

0.0
-0.1
0.0
-0.1
-0.1
2.6

(‘000)
(million)
no.
(million)
no.
$ billion

298.3
4.8
16
24.5
82.1
1.4

318.0
4.2
13
21.9
68.9
1.8

286.2
4.3
15
20.5
71.8
1.6

-10.0
1.8
13.2
-6.3
4.1
-10.6

-31.8
0.1
1.7
-1.4
2.8
-0.2

-0.4
-1.0
-0.6
-1.6
-1.2
0.9

Change 2011
on 2010
Domestic visitors
Overnight trips
Nights
ALS(b) in caravan
Nights away from home
ALS(b) on trip
Expenditure on trip, nominal
International visitors
Overnight trips
Nights
ALS(b) in caravan
Nights in Australia
ALS(b) on trip
Expenditure on trip, nominal
Total nights
In caravan parks

(million)

46.2

45.2

45.3

0.2

0.1

-0.2

Total visitor nights by CC visitors

(million)

72.5

69.3

67.8

-2.1

-1.5

-0.6

Total expenditure (all)

$ billion

5.5

7.4

7.0

-4.7

-0.3

91
2.2

Share of all overnight expenditure

%

11.8

12.1

11.3

Sources: Tourism Research Australia, National Visitor Survey (NVS) and International Visitor Survey (IVS)
(a) CAAGR – Compound Average Annual Growth Rate
(b) Average Length of Stay

this form of accommodation was more than
offset by a 13.2% increase in the average
number of CC nights on their trip. On the other
hand, for the domestic segment in 2011, there
was a 3.3% increase in CC trips, which was
negated by a similar percentage fall in the
average number of nights using this form of
accommodation.

Table 2: Domestic and international
expenditure per visitor and visitor night,
2011

All CC visitors spent $7.0 billion when travelling
in Australia in 20111, down 4.7% in nominal
terms compared to 2010 estimates. This
includes expenditure on accommodation at
caravan parks and camping grounds (Table
1). Domestic visitors spent $5.4 billion
(representing 12.5% of total domestic
overnight expenditure), while international CC
visitors spent $1.6 billion (representing 8.8%
of total expenditure by international visitors in
Australia in 2011).
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Figure 1: CC nights by international and
domestic visitors, 2000–2011, Index, year
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Sources: Tourism Research Australia, National Visitor Survey (NVS)
and International Visitor Survey (IVS)

What did they purchase?
In 2011, domestic CC visitors spent more per
trip (than other visitors) on items such as
accommodation, food and beverage, and rental
vehicles and other transport ($411 compared
to $387). However, they spent less on
shopping ($183 compared to $227). Generally,
domestic CC visitors spent slightly more overall
per trip ($667) than other domestic visitors
($656), but less overall per night ($120
compared to $186). This is not surprising
given that their average length of stay was two
nights longer than for other visitors.
In 2011, international CC visitors spent
significantly more per person ($7,507)
than other international visitors ($4,776).

Accommodation,
food and beverage
Airfares (domestic)
Rental vehicles
Other transport
Shopping
Organised tours
(including package
tours)
Entertainment
Other expenditure
Total spend
per trip
Total spend per
visitor night

Expenditure per visitor(a)
Domestic
International
CC
Other
CC
Other
visitors visitors visitors visitors
$ per trip

Sources: Tourism Research Australia, National Visitor Survey (NVS)
and International Visitor Survey (IVS)
(a)
Average expenditure per visitor refers only to those visitors who
purchased that item.

Expenditure was significantly more for
accommodation, food and beverage, and
domestic airfares on average per person, while
expenditure on shopping and other expenditure
was significantly less (see Table 2).

Who were they?
Age profile
Exactly half of the 8.5 million domestic CC
visitors in Australia were aged 30–54 years,
while around one quarter were active seniors
aged 55 to 70 years. This sector grew rapidly
in 2011, with visitors increasing by 12% to
2.6 million. Compared to 2000 estimates,
trips by active CC seniors were up 90%, while
nights were up 23% and expenditure was up
77% (in nominal terms). The profile was very
different for the much smaller international
visitor segment, with nearly half (46%) of all
international CC visitors aged 20 to 29 years
in 2011, but they also contributed a higher
proportion of nights (67%).

Where did the international CC visitors
come from?
Around two-thirds (67%) of international CC
visitors were from Europe, with visitors from
the United Kingdom (19.0%) and Germany
(15.7%) holding the highest share from within

the region. Of the other leading markets, New
Zealand (with 9.5% share) and the United
States (6.3%) were significant international
markets for the industry. Although the total
international visitor market now features a
large and growing share of travellers from
the Asian region, these visitors were less
likely to use CC accommodation, contributing
around 8.3% of the total share of international
visitors using CC grounds in 2011. Australia’s
leading market by value, China, held only
a 0.5% share of Asian visitation using this
accommodation type during 2011.

Where did they go in Australia?
One-third (or 14.7 million nights) of the
45.3 million nights by visitors using CC
accommodation in Australia was spent in
New South Wales. The next highest shares
were recorded for Queensland (21%),
Victoria (18.5%), and Western Australia
(12.1%). Overall, around 90% of the total
CC nights were by visitors who stayed in CC
accommodation outside Australia’s capital city
tourism regions.

1

This estimate refers to
expenditure made by all visitors
in Australia in 2011. It should not
be interpreted as spending on CC
establishments in Australia. This
information was last published
in the ABS Survey of Tourist
Accommodation for the June
quarter 2010 . Using this source,
takings in caravan parks were
worth $1.1 billion in 2009-10
However, this information may
include takings by long stay
visitors, but excludes takings by
visitors staying at smaller caravan
parks (of less than 40 powered
sites).
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Why did they travel?
In 2011, the majority of domestic and
international CC visitors travelled for the purpose
of a holiday (77% and 71% respectively).

How did they research their trip?
The majority (81%) of international CC visitors
used the internet to book their travel to
Australia. The internet was also the primary
source for information prior to their visit,
with 61% of international visitors using this
source. Other important sources included
friends or relatives (43%), and travel books
and brochures (33%). Based on booking travel
items online, 40% arranged international
airfares, 28% organised their accommodation
and 16% hired a vehicle for transport while
in Australia.
One-fifth (20%) of domestic CC visitors
used the internet to book their trip, with
17% booking their accommodation and 3%
booking domestic airfares. Around 38% of
domestic CC visitors used the internet in
seeking information for their trip, while 18%
also referred to ‘own experience from previous
visits’ to assist with trip planning.
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